Cidery Flywheel: Marketing Powers Sales
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The Customer Experience
Every action revolves
around delivering d positive,
memorable experience.
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How the Flywheel Gains Momentum:

Marketing attracts the right customers -

Sales converts them through positive, informed interactions -

Customer Delight |eads to repeat purchases, referrals, and brand advocacy -
Their positive experiences attract new customers -

The cycle builds energy and grows stronger with each spin.



